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ABOUT &LIGHT

PART ONE ABOUT &LIGHT

&light is an independent lighting design studio, 
offering a comprehensive service that combines       
lighting design, daylight studies, lighting product de-
sign and 3D branding, media facades design, mate-
rials consulting and lighting controls. 

The breadth of &light´s capabilities span urban 
lighting, hotels and resorts, shopping malls, com-
mercial and retail developments, high-rise public 
buildings, museums and historic buildings, private 
villas, leisure and entertainment buildings. 

We see lighting as a well balanced combination of 
art, science and technology, using our creativity and 
innovative attitude with robust engineering skills and 
comprehensive experience to shape the lighting so-
lutions best suited to our clients.

From initial lighting concept development to con-
struction documents, we provide full on-site support, 
including works’ supervision followed by testing and 
commissioning.

We also provide strategic lighting consultancy and 
value engineering services to assist our clients with 
the difficult task of understanding the alternatives to 
complex lighting technologies.

&light also operates in the field of strategic design, 
design as a part of brand identities as well as impor-
tant aspects such as sustainable design.

Our specialists have obtained a unique internation-
al experience working in the EU, Asian and Arabic 
countries as well as having outstanding experience 
of successful work in the complex Russian market.

The success of our projects is in effective integra-
tion of lighting technologies, which address the 
many functional, economic and aesthetic considera-
tions; and in our proven ability of close collaboration 
with the client, architect, designer, facades engineer/
materials consultant as well as manufacturers. 

The list of the key clients and architects &light is 
proud to have worked with among others includes:

Zara (Inditex) | Foster & Partners | Louis Vuitton 
Ministry of Foreign Affairs of Russia | Olympstroy 
Kempinski | Aedas | Bloomberg | Mercedes-Benz  
Ikea | Enka | Zaha Hadid Architects | PRP Architects 
Junya Ishigami and Associates | HSBC | Polimeks  
Renaissance Construction | City administration of    
Florence, Pskov, Murmansk, Volgograd, Izhevsk, 
Perm and other cities.

Total independence
&light’s total independence from any of 
the lighting manufacturers means that we 
are free to think and design differently.        
We provide our clients with fully balanced 
aesthetic, technical cost effective and sus-
tainable lighting designs.

International experience optimized 
to regional realities
Our broad international experience com-
bined with our knowledge of the particulari-
ties of the local market and the consumers’ 
mentality drives us to use the latest trends 
in the market, considering local needs 
and client preferences.

Collaboration
The success of our projects is in collabora-
tion with the client and all the project team 
members from the kick-off meeting to open-
ing day. We are striving for integrated solutions

Original concept loyalty
&light’s original and authentic conceptual 
design, that reflects the client’s brand/iden-
tity, uniquely well placed to turn vision into re-
ality, transforming creative concepts into 
feasible technical specifications followed 
by full on-site support.

Innovative philosophy
We are experts in designing with ‘smart’ ma-
terials, chip-based lighting equipment and 
media facades. We strive for the synthesis 
of light, media and scientific ambition.

Daylight studies
We understand how natural light is dis-
tributed through building geometries, how 
it reflects and diverts in different colours and 
materials to enhance the building’s per-
formance and aesthetics and to create the 
perfect visual conditions for the users.

OUR DIFFERENTIATORS

 URBAN LIGHTING

Urban lighting is now a very important feature of townscapes. Its 
function is to help to enhance the public spaces within towns and 
cities, to create a safe environment with a character appropriate to its 
use. Lighting type, distribution, colour and intensity are factors that 
influence the environmental impact of an urban lighting system, as 
well as effecting the visual perception of the lit environment.

 HOTELS AND RESORTS LIGHTING
The multi-functional nature of today’s hotels makes huge demands 
on lighting design. Each particular area within a hotel has its own 
specific lighting requirements reflecting the nature of the space. The 
lighting designer must consider the transition from the exterior of the 
hotel right through to the individual guestroom in order to create a 
successful lighting scheme and unforgettable experience for guests.

 HISTORIC RENOVATIONS AND MUSEUM LIGHTING

The lighting of historic buildings and museums must take careful con-
sideration given a wide variety of parameters. The lighting designer 
must think about emphasizing while preserving the historic elements 
and the exhibits and visual needs of a visitor. A lighting scheme 
should help to emphasize the appropriate architectural features and 
to provide enough functional light in line with relevant Regulations.

Izhevsk Central Square, Izhevsk, Russia 

CORPORATE FACILITIES LIGHTING

The lighting for corporate facilities encompasses diverse aesthetic and 
technical requirements. Increasingly, corporate facilities demand higher 
technical requirements while maintaining the desired corporate image. 
Energy awareness is a major consideration in the design of new lighting 
systems. By integrating daylight and electric lighting design solutions, 
the long term costs savings can be substantial. 

Hilton Gelendzik Hotel, Gelendzik, Russia Grand Cathedral of Izhevsk, Izhevsk, Russia Bloomberg Moscow Office, Moscow, Russia
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PART TWO CAPABILITIES

> DAYLIGHTING 

The images on this spread show examples of the effects and atmosphere created 
by means of daylighting in shopping malls, public buildings and museums. 

top left: ‘Kuntsevo Plaza‘ shopping mall, Moscow, Russia; bottom left: 
daylighting studies for an atrium of the new business centre in Moscow;                                                                                                                                          
below: ‘Cosmos pavilion‘ in Tomsk Science & Technology Museum, Tomsk, Russia.

LIGHTING DESIGN

In skilled hands lighting becomes the fourth di-
mension of architecture, integrating and enhanc-
ing the other design elements and influencing well-
being. In &light we provide a comprehensive lighting 
design service to our clients around the world.

Good lighting design ensures visual comfort, qual-
ity and inspiration. The creation of such inspiring, 
attractively lit environments requires a design team 
that combines spatial awareness, creativity, techni-
cal excellence, the appreciation of client require-
ments and operation and maintenance issues. 

The creation of sustainable solutions is an impor-
tant part of our lighting design. Next to our focus 
on new technologies and durable fixtures, we aim 
to apply light only where it is necessary, without 
altering the envisioned experience and light quality. 

Underpinning our work is a belief that the balanced 
combination of natural and artificial lighting cre-
ates a strong “light experience”, that enhances 
the identity of our clients and that contributes to the 
quality of the urban environment and the community.

Great lighting design also relies on using natural 
light effectively. There are numerous benefits to a 
daylit space. In museums daylight provides colour 
rendering, which creates a perfect visual experi-
ence. In offices, daylight offers a much healthier 
environment that improves productivity. Daylight 
also provides a sustainable and cost effective al-
ternative to electric lighting.

Creating a quality daylit environment can be a 
challenging task. Exterior daylight conditions vary 
widely from season to season through to hour by 
hour. Excessive daylight can cause glare and also 
harm sensitive artefacts/materials, which can be a 
concern especially in museums and luxurious shops.

The glass parts of the facades and atrium require a 
good analysis to ensure that there will be no glare 
or heat gain and that the available daylight can be 
used as efficient as possible. A strong base of 
technical tools with high-end visualization tech-
niques allows us in &light to communicate our de-
sign solutions in a straight forward manner. 

DAYLIGHT STUDIES

Images on this spread: 

above left: Minestry of Foreign Affears Congress Center, Moscow, Russia; above right: Louis Vuitton Store, London, UK; below: Kostroma City Lighting Masterplan, 
Kostroma, Russia
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MEDIA ARCHITECTURE & 
CONTENT DEVELOPMENT

EXPERIENCE DESIGN & 
WAYFINDING

PART TWO CAPABILITIES

There are different ways of presenting informa-
tion in architecture. The information can be static 
or dynamic, informative or artistic. The medium and 
way of presenting should be adapted to the goal and 
message.

&light’s main experience with media in archi-
tecture is media facades. By creating a dynamic 
lighting surface, the client is able of changing the 
atmosphere, the message and the look and feel 
of the space. It is a great way to interact with your 
audience.

Since the images that are displayed on the media fa-
cade greatly influence the atmosphere of the space 
and the communication with the visitors, it is of high 
importance to have a clear vision of the content. 

With a dynamic lighting facade, it is possible to 
change the lighting per season, week or even 
per hour. Artists could be invited to create ideas for 
the content of the media facade.

&light can support this process and help the owner 
to ensure a dynamic, interesting and attractive 
wall of light to create a unique experience.

It should be remembered that everything that people 
absorb by vision, touch, smell, hearing and taste will 
be combined into one experience.

Experience design or placemaking can be de-
fined as the communication between a brand or 
a building and a client or visitor. Using lighting 
as a tool, &light creates a certain experience and a 
carefully designed environment.

The brand or building experience can establish 
a top position in the customer’s mindset if it is 
done well. As long as it radiates the client’s intrinsic 
qualities and values, an unforgettable experience 
can be created.

People’s overall experience is connected a lot to 
good wayfinding - one of the most important fac-
tors that is to be taken into account in modern 
cities. In &light, we strive for integrated solutions; 
lighting becomes a part of the information/internet 
navigation system which helps people, for example 
tourists, to explore the city during the day time and 
to feel safe at night time. 

Images on this spread give some examples of the experience and atmosphere created by means of lighting and its interaction with building facades and interiors.                
From the ordeal of the World War II, to futuristic design of the learning centre to welcoming and bright atmoshere of the laxurious oriental hotel.

top left: Stalingrad Battle Museum, Volgograd, Russia; top right: Library & Learning Centre in Vienna, Austria; below: Ashgabat President’s Hotel, Turkmenistan

© Arup

> MEDIA FACADES 

The images show some of the examples 
of media architecture and media 
facades.

Top row - New Mix-use Complex in 
Riyadh, Saudi Arabia, Media Tunnel in 
Federation Tower of Moscow, Russia;                                  
bottom row - Sochi 2014 Olympic Park, 
Russia (left), Science and Technology 
Museum, Tomsk, Russia (right);

The projects are good examples, 
of where media content has been 
considered at the very beginning of the 
project to create an iconic look of the 
buildings. 
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3D BRANDING & PRODUCT 
DESIGN

> PRODUCT DESIGN

The images on this spread show some examples of our product 
designs: from lighting fixtures for international branded stores to 
urban furniture and wayfinding system elements.

top left: Red Rose 1875‘ business quarter, Moscow, Russia; 
bottom left: ‘Nahabino‘ Moscow country club and gold course;                                                                              
below:  Louis Vuitton store in London, UK.

PART TWO CAPABILITIES

Not only shops, but also offices and buildings as 
a whole should get their own identity and reflect 
brand values. A clear identity will not only attract 
customers, but will also inform them. 

The expression of the brand’s authentic values 
can be integrated in small and large elements in 
a space and all together will create a specific expe-
rience that fits the image of the brand. 

Together  with  the  achitect  and  the  designer 
&light  achive that all surround elements, like light-
ing, materials, colour, products and the interaction 
with all this, create the experience of the visitor with 
that specific brand.

To be able to adapt all parts of the built environment 
to the total experience, several elements should be 
especially designed for the project. &light designers  
are experienced in product design, ranging from 
custom-made light fittings to urban furniture.

The possibility of designing products as a part of our 
integrated design approach ensures the products 
are a perfect match with the rest of the building, 
with no need to bring other companies on board.

&light has been involved in a number of unique 
lighting projects that could be termed ‘Light 
Art’. They may be permanent or temporary in na-
ture, therefore having different sets of requirements.

These projects are often very intricate requiring a 
high level of detailed coordination with the rest of 
the design team and hands on mock-ups.

We work closely with international and local artists,   
designers, architects, interaction designers, using a 
combination of creative flair along with techni-
cal expertise to turn the vision into a reality.

Our specialists in partnership with the light festival 
organizers in Jerusalem and Ghent have developed 
scenarios for the international light festival / events 
in a number of cities of Russia, including Pskov,     
Izhevsk and Ulianovsk.

These light festivals will take place in 2015-2018,  
and &light will be acting as the curator and the co-
ordinator of the festivals bringing innovation and art 
into the regions of the country. 

LIGHT ART INSTALLATIONS & 
EVENT LIGHTING

Images on this spread:

above left: Sochi Olympic Park, Russia; above top right: ‘DNA’ Interactive Installation in Tomsk Museum of Science & Technology, Russia;                                        
above right: Murmansk City Christmas Lighting Illumination, Russia; bottom: Victory Park in Volgograd, Volgograd, Russia.
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&LIGHT PORTFOLIO

PART THREE
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PART THREE PORTFOLIO

KEY PROJECTS

Our specialists gained broad experience 
of work on projects around the globe 
ranging from urban lighting to museums

Urban lighting & lighting masterplanning

• City of Pskov Lighting Concept, Pskov, Russia 
Architect: n/a      
Client: City Administration of Pskov

• Ashgabat Olympic Complex, Turkmenistan  
Architect: Polimeks, Turkey   
Client: Polimeks, Turkey

• Parkside Doha, Doha, Qatar   
Architect: confidential    
Client: confidential

• Sochi Olympic Park, Sochi, Russia  
Architect: Vitruviy & Sons / AMT, Russia   
Client: Olympstroy, Russia

• Victory Park in Volgograd, Russia  
Architect: n/a     

Client: City Administration of Volgograd        

                                                                              

Mix-use & shopping malls

• Kuntsevo Plaza, Moscow, Russia          
Architect: Jerde Partnership, USA  
Client: ENKA TC, Turkey

• IKEA Valladolid, Valladolid, Spain   
Architect: IKEA, Spain    
Client: IKEA, Sweden

• Capitoliy Mall, Moscow, Russia   
Architect: n/a     
Client: ENKA TC, Turkey 

• ‘MinVodiExpo’, Mineral Waters, Russia   
Architect: Different Perspectives, Russia   
Client: Development of North Coucasus Committee

• Riyadh MFC, Riyadh, Saudi Arabia   
Architect: Rubio Arquitectura, Spain   
Client: Typsa, Spain

Hotels, resorts and leisure projects

• Kempinski Grand Hotel, Gelendzhik, Russia  
Architect: ‘Arkon’ Architectural Studio, Russia  
Client: ‘Investgroup’, Russia

• Ashgabat Olympic President’s Hotel, Ashgabat, 
Turkmenistan     
Architect: Arup, Int             
Client: Polimeks, Turkey

• ‘La Perla’ boutique hotel, Budva, Montenegro     
Architect: confidential                      
Client: confidential

• Olympic Commitee Hotel and Congress Center, 
Sochi, Russia      
Architect: ACP Architecture and Engineering, Int  
Client: Olympstroy, Russia

• Apart hotel ‘Sea Gardens‘, Gelendzhik, Russia  
Architect: ‘Otel’-stroy Group‘, Russia  
Client: ‘Investgroup’, Russia
                        

Retail lighting

• ‘Dreams & Secrets’ boutique store, Moscow, 
Russia                                                
Architect: n/a      
Client: ‘Dreams & Secrets‘ LLC, Russia

• Zara Oporto Store, Oporto, Portugal   
Architect: Zara, Spain    
Client: Zara, Spain

• Mercedes-Benz Show Room, Moscow, Russia  
Architect: n/a     
Client: confidential

High-rise buildings & corporate facilities

• Bloomberg Office Fit-out, Moscow, Russia 
Architect: Murray O’Laoire, Ireland  
Client: Bloomberg, USA

• Dubai Maritime City Creek Towers, Dubai, UAE 
Architect: Nikken Sekkei, Japan   
Client: Nikken Sekkei, Japan

• ‘Red Rose 1875’ business quarter, Moscow, Russia                                                                                           
Architect: Gillespies, UK    
Client: KR Properties, Russia

• ‘Silver Towers High-rise’, Moscow, Russia                                                                                                                    
Architect: SHCA, USA                    
Client: AFI Development, Russia               

• TV Tower of Moscow Lighting Concept, Russia 
Architect: n/a      
Client: Philips, Int

Other key projects

• Polytechnic Museum, Moscow, Russia  
Architect: Junya Ishigami and Associates, Japan 
Client: Polytechnic Museum Foundation, Russia 

• ‘De Doelen’ Congress Hall, Rotterdam, Holland  
Architect: confidential     
Client: confidential

• World Bank, Moscow, Russia   
Architect: ABD Architects, Russia   
Client: World Bank, Int

• Library and Learning Center, Wien, Austria 
Architect: Zaha Hadid Architects, Int                  
Client: Zaha Hadid Architects, Int

• Olympic Arena in Ashgabat, Turmenistan  
Architect: Arup, Int     
Client: Polimeks, Turkey

• Palace of the Minestry of Foreign Affairs 
Architect: F.A. Shehtel, Russia    
Client: Minestry of Foreign Affairs, Russia

Our key clients

• Mercedes-Benz

• Zara (Inditex)

• Bloomberg

• Ikea

• Philips

• Enka TC

• Kempinski

• Azimut Hotels

• Polimeks

• KR Properties

• Rainasance Group 

• AECOM

• AFI Development

• Olympstroy

• Minestry of Foreign                  
  Affairs of Russia

Our key partners and collaborators

• Krea Ingeniería y Consultoría (Spain) - expertise in 
facade design and optimization, thermal and solar analy-
sis, materials technology and sustainable design.

• ‘Svetosila’ (Russia) - the lighting engineering & instal-
lation company experienced in project management, de-
livery on site, installation works.

• ‘MAF Market’ (Russia) - urban furniture design and 
production company.

• JVVA (Spain) - fire engineering and risk management 
consultancy firm.

Architects we work with

• AHR (Aedas), Int

• Jerde Partnership, USA

• Foster & Partners, UK

• Junya Ishigami, Japan

• Rubio Arquitectura, Spain

• SPEECH, Russia

• Aukett Swanke, UK

• Skuratov Architects, Russia

• PRP Architects, UK

• Vitruvio & Sons, Russia

• LEESER Architecture, USA

• ACP, Turkey

• ABD Architects, Russia

• Rafael De La-Hoz, Spain

• Gillespies, UK

• Kuiper Compagnos, Holland

• ‘Auchan’ Shopping Mall, Russia   
Architect: n/a     
Client: ‘Auchan”
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&LIGHT CONTACT DETAILS:

LENINSKIY PROSPEKT 121/1 BLOCK 2 | OFFICE 108 | 119571, MOSCOW, RUSSIA | T: +7 (499) 968-96-08

OLEG NOSKOV | M: +7(916) 018 77 43 | E: ONOSKOV@ANDLIGHT.RU

WWW.ANDLIGHT.RU


